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» Péce o klienta.
» Jak dostat klienta k prodejci.

» Klienti jsou zkuSenéjsi.
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Peceoklenta

»  Tento marketingovy aspekt je zatim velmi podcenovan.
» Jde o sekundarni nastroj podpory prodeje.

»  Cile:
»  Budovat dobrou reputaci firmy.
>  Kilienti o firmé Sifi pozitivni reference a tim pfinasi nové zakazniky.
>  Kilienti aktivné vyhledavaji projekty developera.
>  Klienti jsou ochotni udélat kompromis co se tyce lokality bytu kvuli znacce
firmy.
»  Postup:
>  Vytvaret databaze klientd (vék, stav, vzdélani a primérny pfijem).
>  Klientské centrum, v€etné zelené linky.
»  Centralni databaze (prodej, klientské zmény, reklamace a sprava).
»  Prubézné informovani klientll o stavu jejich nemovitosti a o projektu (pribéh
vystavby, plany na zahajeni dalSi faze projektu...).
»  Zahrnout stavajici klienty do marketingovych akci (dny otevienych dvefi,
golfovy turnaj apod.).
»  Poskytnout stavajicim klientam urcité zvyhodnéni oproti ostatnim.
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Post developement ~ Jak dostatKientak prodiel

>  Uspésna marketingova kampairi je t,a ktera doproda i , méné atraktivni“ byty.

»  Cil marketingu je dostat klienta k prodejci. Cil prodejce je presvédcit klienta o koupi
a ziskat , the extra dolar*.

»  Postup:

Kvalitni a vystizna prezentace (web, model,...).

-Kick off* ceny (uvadét nejlevné;si byt ¢i pozemek).
Vyzdvihnuti pozitivnich aspektd projektu.
Konzistentni kampan.

Planovani akci s povédomim o branding association.
Zvazeni slev — propagace €i individualné.
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zkoseny kient

»  ZkuSengjSi klient je dukaz o zralosti trhu s nemovitostmi.
»  Proces nakupu nemovitosti se prodlouZzil.

»  Technické naroky klientl se zvySuji.

»  Pozice klienta posiluje na ukor developera.

»  Tento posun na trhu vytlac¢i developery/spekulanty a pfezije pouze ten, ktery
nabidne kvalitni bydleni na dobré adrese za dobrou cenu.

>  Marketing tyto aspekty musi zvyraznit a pfipadné zduraznit jiné vyhody.
> Virtualni prohlidka projektu musi dostat klienta k prodejci (vyS$Si naroky na

vizualizace, upfesnéni lokality, architektura, dispozice a umisténi bytu v
objektu).
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Crestyl — rezidencni portfolio

y 4 2179 apartments on 172 000 sq.m of net sellable area

V4 731 land plots for family houses on aprox.1 million sq. m. of sellable area
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7 locations to be developed in 10 phases

2 projects under construction
1 project of 4 phases permitted
4 projects acquired and in permitting process, one in acquisition process

Total lettable area of 180 000 sg.m
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Total development value aprox. 510 million Euros
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Refurbishement
of Valentinska
and Vezenska 5

Podvinny mlyn
I-1V. phase

Podbaba
I-1l. phase

Podbaba
1I-1V. phase
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Barrandov Hills
|.phase

Jizni Zahrady
l.phase

Central Most

Central
Chomutov
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G GG S % Residential complex in urban neighbourhood of Prague 6.
The public has showed high interest in this project thanks
to the architectural originality and exceptional location
on divertion of Bubene¢ and Dejvice. Italian architect
created this project in 4 phases comprising of 667apartments.
In the next phase the company plans to build a replica of the
old brewery.

I. phase — 243 apartments
Il. phase— 166 apartments
lll. phase— 132 apartments
IV. phase — 126 apartments

Net Sellable area @ 52.000 m?

Project completed

www.podbaba.cz
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Type of project % Residential project, offering above-standard apartments
in small villas or in 7-storey buildings with underground
parking facilities, terrace, balcony or front gardens with
a view of the Vltava river and the Prokop’s valley.
Barrandov Hills offers quality living near the city centre.

I. phase — 95 apartments
Il. phase —115 apartments

Net Sellable Area @ 15.800 m2

I. phase finished
Il. under construction

www.barrandovhills.cz
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Type of the project % Residential complex, object of former barracks
Berounské strané, comprises of 18 residential objects
situated near the city centre.
Great amenities and excellent transportation to /from
Prague and Pilsener makes this location a desirable place for
living.

|. phase - 282 apartments
Il. phase - 205 apartments
Ill. phase - 128 apartments
IV. phase - 14 apartments

Net Sellable Area @ 46.000 m?

Under construction

www.berounskestrane.cz
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Type of the project % Residential project of high quality offering groundplots
with complex engineering network and project
documentation for construction of family houses. The village will
offer app. 700 houses of min. plots 1 000 sg.m? for permanent
residence or for leisure.
Each residence zone will be devided by the central
park, creating a great place for relaxation.

I. phase- 245 plots of land
Il. phase- 196 plots of land
Ill. phase - 168 plots of land
IV. phase — potencionaly 51 plots of land

Net Sellable Area @ 824.000 m?

Project in realisation

www.zameckezahrady.cz
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Type of the project % Residential plots including infrastructure designed
for family house development

71 plots of land

Net Sellable Area @ 70.000 m?

Project completed

Www.jiznizahrady.cz
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Type of the project % Business park and residential complex in Prague 8
Including 408 apartments

I. phase — 58 apartments
Il. phase — 133 apartments
Ill. phase — 217 apartments

Net Sellable Area @ 40.000 m?
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Project in realisation

www.dock.cz
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Type of the project % Residential house including 101 luxurious apartments.
Part of the Central Most project

Net Sellable Area @ 6.200 m?
Project completed
e
Type of the project % Residential house including 20 luxurious apartments

Part of the Central Chomutov project

Net Sellable Area @ 1.500 m?

Project under construction
[ —
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Husova 5, 110 00 Praha 1

CRrRESTYL Tel.+420 226 202 800 / 801, fax: +420 226 202 827

E-mail: crestyl@crestyl.com




